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Children’s Art Day

PR Guidelines

Introduction

A PR consultant will be managing the national PR campaign for Children’s Art Day 2009. They will be placing listings, features and news stories to raise awareness of the day, in national, broadcast, specialist and sector press.

In order for Children’s Art Day to be as successful as possible, we have put together some guidelines which we hope will help you to promote your own events.  We are also keen to use any information and images you might have in our press materials; and may well contact you for pictures or more information over the coming weeks.

Press Release

It is generally best to keep your press release short and snappy. A maximum of 2 paragraphs to describe your event should be ample. Journalists look at hundreds of press releases a day and they should be able to see what it’s about with a quick glance. Please include the relevant Children’s Art Day funding credit: 

All events (including Non-London):

Children’s Art Day 2010 is run by engage, the National Association for Gallery Education and supported by the Clore Duffield Foundation and the Mayor of London. It is linked with Shine, the national festival celebrating talent in young people, and the Big Draw, a month-long season of drawing events for people of all ages and abilities.
If possible, please also include additional text about Children’s Art Day and engage, and the Children’s Art Day logo  – see the example press release for these.

Contacts

Phone numbers for publications, newspapers, TV and Radio will generally be available on their websites. You may have to go through the switchboard and ask for the relevant person or department. 

Otherwise, phone numbers and emails are sometimes given in the publications themselves. Beware: the number for ‘subscriptions’ is often for separate company from the newspaper itself.  

Local Newspapers

Your local newspaper will be keen to cover Children’s Art Day – ideas for children’s activities are always of interest to them. 

If possible, try to supply images with your press release - perhaps from former events in the venue; or something which is representative of your Children’s Art Day activities. These images, preferably in colour, should be:

· High resolution - preferably 300dpi jpeg

· With appropriate credit

And should avoid:

· Images in motion against a dark backdrop

· Any blurring or special effects

Call the main number for your paper and ask for the Arts desk or the person who would deal with family activities. Ask who you should send the press release to – if possible, get a specific person’s email address, rather than a generic ‘arts@localpaper.com’ address.  It might help to look through your local paper beforehand to see who writes the arts articles. 

Photocall

If you are offering a photocall to a local newspaper, you might want to give them exclusive access. It is important to tell the editors exactly what they can expect from the photocall, and give them definite times and location. Between 10 and 11am is a good time to hold the photocall, and this will cover most deadlines.
Online

Online media is another great way of securing coverage for your event. There are an increasing number of websites and newsletters devoted to art and culture, and it would also be a good idea to target the online section of your local newspapers, and local broadcast stations. The online sections of national newspapers also often have separate editorial teams, and should be targeted.

It is a good idea to offer a link to your own website, and to keep your site as up to date on news and dates as possible. If you have video and audio content to offer online platforms this can also help to secure coverage.
New Media

Children’s Art Day might be a good opportunity to make use of the various opportunities offered by new media. You may already have a Facebook group - and this could be used to issue news about the forthcoming events to members, and to post images and activity details. 

An alternative to setting up a group, is to create a Facebook page for your organisation, which users can them become a fan of. Fan pages can host activity information, comments, and images - a great way of raising awareness of your venue and activity programme through the online community. 

You might also use your own blog or a micro-blogging site like Twitter to raise awareness of your activity.
It is important to try to update this as regularly as possible, to keep the page or group fresh, and encourage users to return.

Local Listings Magazines

Listings magazines will often include an event in their listings so long as you get the information to them in time. This is generally 2 – 3 weeks in advance of the event taking place. It’s always worth calling them a couple of days after you’ve sent the press release to check that they’ve received it. 

Once again, providing them with a picture might give you a bigger space on the page if they decide to go with it. 

Local Radio 

Local radio stations are often keen to highlight public events such as this – particularly local BBC stations. Have a look at their programme schedule and decide which show is most likely to be interested in it – anything with lots of discussion rather than music. 

Phone your radio station and ask to speak to the producer of the relevant show. They will provide you with an email address to send the press release to. 

It may be that they would like you to talk about the event on the programme – consider carefully who you would choose to do this. 

Local TV

This is slightly harder and depends on the size of your event and whether or not it will make good TV. It may be worth teaming up with other Children’s Art Day events in your region or city so that they’ll have a variety of events to cover. 

The most likely place to get coverage is in your local news programme, as the last feature. Call the TV station, and ask to speak to the entertainment correspondent. 

For further ideas and guidance, or if you would like this information in another format please contact laura.cherry@engage.org or call engage on 020 7729 5858.

